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Nén van héa Han Quéc c6 strc anh hudng nhat dinh
doi v&i ngudi tiéu dung ngay nay.
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Vé dep ngay nay da vuwot xa nhirng tiéu chuan
vé vé dep “tu nhién” trwdc day.
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Going organic me

@ healthier alternative
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Nhirng Iwra chon thuc pham lanh manh ngay cang chiém wu thé.
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Giat t mg cs  na, aach gial 3 n h




Cach gial3 nmhhu)] clkinht ABCDc hi B6%wt nsg Cimigog_,‘o)

h gialL3 nh
C- 15,8 tri wu h, gia L3*nh ¢- thu nhdp h " ng th8ng tr°n 592
ABCD. niQu n"y t<€hng L€hng v,i 56,2 tri u ng+¥€ i

Ph©n b° c¢8c h, gia L3nh theo tfng |, p ki

S" 1€ ng h, gia L3®nh ° Vit Nam |~ 28,262,

8,000,000 27% 30%
7,000,000 22% 20% 25%
6,000,000 ’

0,
5,000,000 o
3,000,000 10%
2,000,000 586,501 577.615

2,936,948

3%

1,000,000 - 4%

2,681,464 5%

2,463,748 1,861,696

0%
T. 1.580 USD tir."18/5°nUJSD 86 USDI LJ/Bn92 USDTL/&95 USDDEJm 395 USD
de, i 1.580d@®SD 1.185d@Sb 790 UbB® i 592 USD

A B C D E F

BT h” nh t#®No6ng thon o Total %

N g u™ Qimigo
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A5t pha.Gi [ 1M%.
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A 66,901t r iphuuT £ n2g2%.
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A 13,518,160 h  gia L' 3 mdithu n h dhpng thangt 500 L J] 899 USD. T £ n0g5%.
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AKiQu h i t. ¢, ng L ng ng+€ i18%i USD.Gi [M#%.c ngo~ i (nktr

Ngu“n: D, li u ntm 2022 t_. Knight Frank, Forbes, Ng®n h"ng Nh” n€ ¢ (SBV), Cimigo.
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