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Just how connected are Vietnamese consumers? 
 

Online, on mobile and through social networks. 

 
October 2015 
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Á Richard Burrage has twenty three years of 
experience in market research and 
strategic consulting.   

 

Á Richard has worked across Asia Pacific 
consulting across a range of industries and 
business issues.  

 

Á Richard has spent the last eighteen years 
in Vietnam assisting in the development 
and building of numerous brands to 
achieve leadership positions.  

 

Á Richard is a UK national and resides in 
HCMC with his Vietnamese wife and their 
children.  

 

Á Richard founded Cimigo in 2003 and today 
has offices across seven countries in Asia. 

Richard Burrage, Managing Partner, Cimigo 



Cimigo for agile action-oriented results... 

At Cimigo we aim to be the voice of the customer. Our goal is to put the 
voice of the customer into your boardroom to be at the heart of your 
decision-making process. 

 

¢ƻ ŀŎƘƛŜǾŜ ǘƘƛǎΣ ǿŜ ǇǳǊǎǳŜ ǘƘǊŜŜ ά!έǎΥ 
 

ÁAgile: Informed decisions are better than uninformed ones. Decisions 
need timely data and that requires agile deployment. 
 

ÁAdvanced: Research technology has caught up with business needs. 
We deploy advanced data-collection and analytical tools to capture 
ǘƘŜ άǘǊǳŜ ǾƻƛŎŜέ ŀƴŘ ƎŜǘ ǘƘŀǘ ƛƴŦƻǊƳŀǘƛƻƴ ǘƻ ȅƻǳ ǉǳƛŎƪƭȅΦ 
 

ÁAsian FocusedΥ ²ŜΩǊŜ ƴƻǘ ŀ Ǝƭƻōŀƭ ŎƻƳǇŀƴȅ ŀƴŘ ǘƘŀǘ ƛǎ ƻǳǊ ŎǊƛǘƛŎŀƭ 
advantage.  All of our solutions have been designed in Asia for Asia-
focused research. 

 

Our solutions capture all of these elements to deliver metrics when you 
need them and where you need them.  
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From seven 

main cities 
in ±ƛŜǘƴŀƳΧ  
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/ƛƳƛƎƻΩǎ ŜȄǘŜƴǎƛǾŜ ǎŜǘ ƻŦ ǊŜǎƻǳǊŎŜǎ ŀƴŘ ŜȄǇŜǊǘƛǎŜΦΦΦ 

consumer-rooted growth 

Online Panels 
45 Consultants 

130 Full-time staff 

12 Qualitative Specialists 

5 Call Centres 

Face-to-face 

ΧǇǳǘ ǘƘŜ ŎƻƴǎǳƳŜǊ ƛƴǘƻ ǘƘŜ ōƻŀǊŘǊƻƻƳ ǘƻ ŘŜƭƛǾŜǊ  

650 Fieldworkers 
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Cimigo delivers a full range of services to ensure your 
business remains connected to your consumers 

Motivational research 

Market scoping and segmentation 

Concept testing  

New product development 

Brand positioning 

1. Consulting Services  
Market tracking 

Product optimisation 

Brand equity 

Touch point management 

Customer loyalty 

2. Research Services  
Ethnography 

Accompanied shopping 

In-depth interviewing 

Focus groups 

Vox pops 

 

 

Telephone interviewing 

Street intercepts 

Mystery shopping 

On line surveys 

Social media tracking 
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Emotive facial  
Coding (online)  

Eye tracking 
Online  communities 

Dashboards 

Social media analytics 

Technology enabled for better customer engagement 

On mobile 

Online  panels 
Online 

TV ad testing 
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http://upload.wikimedia.org/wikipedia/en/f/fd/Friendster.svg
http://upload.wikimedia.org/wikipedia/en/9/9c/Tencent_QQ.png
http://upload.wikimedia.org/wikipedia/en/f/f3/Ning-logo.png
http://en.wikipedia.org/wiki/File:Wikipedia-logo-en-big.png
http://upload.wikimedia.org/wikipedia/commons/2/20/WordPress_logo.svg
http://upload.wikimedia.org/wikipedia/commons/5/52/Flickr_wordmark.svg
http://upload.wikimedia.org/wikipedia/en/b/b0/ITunes_Logo.png
http://upload.wikimedia.org/wikipedia/en/2/24/YouTube_Logo.png
http://upload.wikimedia.org/wikipedia/en/1/1e/Twitter_2010_logo.svg
http://upload.wikimedia.org/wikipedia/en/9/93/Live365_logo.png
http://upload.wikimedia.org/wikipedia/en/1/1f/Second_Life_logo.svg
http://upload.wikimedia.org/wikipedia/en/5/50/Googlealerts.png
http://upload.wikimedia.org/wikipedia/commons/a/ad/Yahoo_Logo.svg
http://upload.wikimedia.org/wikipedia/en/b/b4/Reddit_logo.svg
http://upload.wikimedia.org/wikipedia/commons/4/43/Feed-icon.svg
http://upload.wikimedia.org/wikipedia/en/a/a8/Technorati_(logo).png
http://upload.wikimedia.org/wikipedia/en/6/65/Skype_logo2.svg


 

 

 

 

 
 

 

 

 
Cimigo is the leading independent data collection agency in Vietnam.  Cimigo has 

interviewed 950,000 consumers, 700,000 retailers and 30,000 healthcare 
professionals in the past 24 months.  Let us bring our unrivalled resources to bear 

on your projects in Vietnam. 

 

All digital data collection 

40 CATI 
stations 

7 offices 
nationally 

4 group 
rooms 

400 m sq.  
CLT space 

600 strong 
tablet 

armed field 
force 

40,000 online 
active panel 
members 

Cimigo 
OnMobile 
native app 

Cimigo MROC 
community 

platform 
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40 million online in Vietnam 

 

 

 

More users than Australia & NZ population! 
Viet Nam internet users 

Source: www.vnnic.vn and www.internetlivestats.com  
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2013 study of 5,800 people across 12 cities 

 

 

 

Metro  
Ha Noi 

Ho Chi Minh City 

Tier 1 
Hai Phong 
Da Nang 

Nha Trang 
Can Tho 

Tier 2 
Thai Nguyen 
Thanh Hoa 
Quy Nhon 
An Giang 
Dong Nai 
Vung Tau 
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More online than not - at 58% of urban Vietnam 
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From wet-market shopper to credit-card holder, the 
majority of your customers are likely to be online... 

Base: Urban users of stated category 
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Key decision makers for household brand-purchases are 
predominantly online... 

Base: Urban Key Decision Maker/Influencer for household  purchase of stated category 
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Consumers are probably looking for you now... 

75%  say the internet 
helps them find out about new products 

Base: Urban online consumers 
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Consumers are online every day of the week and they 
are not quiet... 

67%  every day 

48%  chatting weekly 

45% socially networked 
Base: Urban online consumers 

130 Minutes 
per Day! 



17 

Cimigo Bank Customer Experience Study 2014 N=3,119 

18%  use online banking 

30% 15% 30%  24% 

Most satisfied Least satisfied 

All account holders 
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Local for news 
 
Local for entertainment 
 
Global for search 
 
Global for social network 
 
Global for video 

Top 10 


